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or for such other discipline as the Council 
may impose upon proper presentation of 
proof that such misstatement was either 
wilful or the result of such gross negligence 
as to be inexcusable. 

3. No member shall allow any person to 
practise in his name as a public accountant 
who is not member of the Institute or in 
partnership with him or in his employ on a 
salary. 

4. No member shall directly or indi- 
rectly allow or agree to allow a commission, 
brokerage or other participation by the 
laity in the fees or profits of his professional 
work; nor shall he accept directly or indi- 
rectly from the laity any commission, 
brokerage or other participation for pro- 
fessional or commercial business turned 
over to others as an incident of his service 
to clients. 

5. No member shall engage in any busi- 
ness or occupation conjointly with that of a 
public accountant, which in the opinion of 
the Executive Committee or of the Council 
is incompatible or inconsistent therewith. 

6. No member shall certify to any ac- 
counts, exhibits, statements, schedules or 
other forms of accountancy work which 
have not been verified entirely under the 
supervision of himself, a member of his 
firm, one of his staff, a member of this 
institute or a member of a similar associa- 
tion of good standing in foreign countries 
which has been approved by the Council. 



7. No member shall take part in any ef- 
fort to secure the enactment or amendment 
of any state or federal law or of any regu- 
lation of any governmental or civic body, 
affecting the practice of the profession, 
without giving immediate notice thereof to 
the Secretary of the Institute, who in turn 
shall at once advise the Executive Com- 
mittee or the Council. 

8. No member shall directly or indi- 
rectly solicit the clients or encroach upon 
the business of another member, but it is 
the right of any member to give proper 
service and advice to those asking such 
service or advice. 

9. For a period not exceeding two years 
after notice by the Committee on Ethical 
Publicity no member or associate shall be 
permitted to distribute circulars or other 
instruments of publicity without the con- 
sent and approval of said committee. 

10. No member shall directly or indi- 
rectly offer employment to an employe of a 
fellow member without first informing said 
fellow member of his intent. This rule 
shall not be construed so as to inhibit 
negotiations with anyone who of his own 
initiative or in response to public advertise- 
ment shall apply to a member for employ- 
ment. 

11. No member shall render professional 
service, the anticipated fee for which shall 
be contingent upon his findings and results 
thereof. 



Canons of Commercial Ethics 

Adopted by the National Association of Credit Men 



Canon No. 1. — It is improper for a 
business man to participate with a lawyer 
in the doing of an act that would be im- 
proper and unprofessional for the lawyer 
to do. 

Canon No. 2. — It undermines the in- 
tegrity of business for business men to 
support lawyers who indulge in unpro- 
fessional practices. The lawyer who will 
do wrong things for ONE business man 
injures ALL business men. He not only 
injures his profession, but he is a menace 
to the business community. 

Canon No. S. — To punish and expose 



the guilty is one thing; to help the unfor- 
tunate but innocent debtor to rise is 
another; but both duties are equally im- 
portant, for both duties make for a higher 
moral standard of action on the part of 
business men. 

Canon No. j.. — In times of trouble, the 
unfortunate business man has the right 
to appeal to his fellow business men for 
advice and assistance. Selfish interests 
must be subordinated in such a case, and 
all must cooperate to help. If the debtor's 
assets are to be administered, all creditors 
must join in coBperating. To fail in such 
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a case is to fall below the best standards 
of commercial and association ethics. 

Canon No. 5. — The pledged word upon 
which another relies is sacred among busi- 
ness gentlemen. The order for a bill of 
goods upon which the seller relies is the 
pledged word of a business man. No 
gentleman in business, without a reason 
that should be satisfactory to the seller, 
may cancel an order. He would not ask 
to be relieved of his obligation upon a 
note or check, and his contracts of pur- 
chase and sale should be equally binding. 
The technical defense that he has not 
bound himself in writing may avail him in 
the courts of law, but not of business ethics. 

Canon No. 6. — Terms of sale as a part 
of a contract touching both net and dis- 
count maturity, are for buyer and seller 
alike binding and mutual, unless modi- 
fied by previous or concurrent mutual 
agreement. 

No business gentleman may, in the per- 
formance of his contracts, seek small or 
petty advantage, or throw the burden of 
a mistake in judgment upon another, but 
must keep his word as good as his bond, 
and when entering into a contract of sale 
faithfully observe the terms, and thus 
redeem the assumed promise. 

Canon No. 7. — It is always improper 
for one occupying a fiduciary position to 
make a secret personal profit therefrom. 
A member of a creditors' committee, for 
example, may not, without freely disclos- 
ing the fact, receive any compensation for 
his services, for such practices lead to 
secret preferences and tend to destroy the 
confidence of business men in each other. 
"No man can serve two masters." 

Canon No. 8. — The stability of com- 
merce and credits rests upon honorable 
methods and practices of business men in 
their relations with one another, and it is 
improper for one creditor to obtain or 
seek to obtain a preference over other 
creditors of equal standing from the estate 
of an insolvent debtor, for in so doing he 
takes, or endeavors to take, more than his 
just proportion of the estate and therefore 
what properly belongs to others. 

Canon No. 9. — Cooperation is unity of 
action, though not necessarily unity of 
thought. When the administration of an 



insolvent estate is undertaken by the 
creditors through friendly instrumentali- 
ties, or when, after critical investigation, 
creditors representing a large majority of 
the indebtedness advise the acceptance of 
a composition as representing a fair and 
just distribution of a debtor's assets, it 
is uncooperative and commercially un- 
ethical for a creditor to refuse the friendly 
instrument or the composition arbitrarily 
and force thereby a form of administra- 
tion that will be prejudicial and expensive 
to the interests of everyone concerned. 

Canon No. 10. — Our credit system is 
founded on principles, the underlying 
elements of which are cooperation and 
reciprocity in interchange. When ledger 
and credit information is sought and given 
in a spirit inspiring mutual confidence, a 
potent factor for safety in credit granting 
has been set at work. 

The interchange of ledger and credit 
information cannot fulfill its best and 
most important purposes unless guarded 
with equal sense of fairness and honesty 
by both the credit department that asks 
for the information and the credit depart- 
ment that furnishes it. 

Becognizing that the conferring of a 
benefit creates an obligation, reciprocity 
in the interchange of credit information 
is an indispensable foundation principle; 
and a credit department seeking informa- 
tion should reciprocate with a statement 
of its own experience in the expectation 
of getting the information sought; and a 
credit department of which information 
is sought should respond fairly and accu- 
rately because the fundamentals of credit 
interchange have been observed in the 
manner the request was made of it. 

Failure to observe and defend this prin- 
ciple would tend to defeat the binding 
together of credit grantors for skilful 
work — a vital principle of the credit sys- 
tem — and make the offending department 
guilty of an unfair and unethical act. 

Canon No. 11. — The foundation prin- 
ciple of our credit structure — cooperation 
— should dominate and control whenever 
the financial affairs of a debtor become 
insolvent or involved, that equality thereby 
may be assured to the creditors themselves 
and justice to the debtor. 
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The control of any lesser principle pro- 
duces waste, diffusion of effort and a 
sacrifice of interests, material and moral, 
with a separation of creditor and debtor 
that is offensive to the best laws of credit 
procedure. 

Cooperation and unity save, construct 
and prevent; therefore, individual action 
pursued regardless of other interests in such 
situations, whether secretly or openly ex- 
pressed by either creditor or debtor, is 
unwise and unethical. 

Canon No. 12. — The healthy expansion 
of commerce and credits, with due regard 
to the preservation of their stability and 
healthfulness, demands an exact honesty 
in all of the methods and practices upon 



which they are founded. Advertising is 
an important feature in business build- 
ing; it should represent and never mis- 
represent; it should win reliance and 
never cover deceit; it should be the true 
expression of the commodity or the service 
offered. It must be deemed, therefore, 
highly improper and unethical for adver- 
tisements to be so phrased or expressed 
as not to present real facts, and either 
directly or by implication to mislead or 
deceive. In this department the finest 
sense of honesty and fairness must be 
preserved, and the right relations of men 
with one another in commerce and credits 
clearly preserved. 



